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Interaction Rate 4.03 1379 36.82 40.93 16.97
Social Referrals 1412 3383 4149 1508 1462
Click Through Rate

- Engage 0.2 0.42 0.38 (.35 0.41
- Marquee 0.49 0.49 0.60 0.62 0.51
- Inline 0.19 0.20 0.19 0.19 0.21
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1. Branded Content package: 600,000 impression
- 4 Article BULLETINS
2. Social Promation: 7,000,000 impressions

Market: Global




- Twitter (4 per BULLETIN)

- Facebook (4 per BULLETIN)
3. Display Ad Units: 1,539,829 impressions
Market: 60% US, 40% APAC/EMEA

- ENGAGE (fill-the-screen ads) 780,187 impressions
- MARGUEE (point-of-entry takeover) 359,642 impressions
- INLINE (in-article unit) 400,000 impressions

4. The Quartz Daily Brief: 1,200,000 impressions
Market: Global

- Sponsorship of four emails (global edition) 1,200,000 impressions
5. Display Brand Chart in ATLAS: 80,000 impressions
- Added value: 8x ATLAS Chart Integration 80,000 impressions

6. Added Value Impression: 470,000 impressions
Market: 60% US, 40% APAC/EMEA
Additional INLINE impressions 470,000 impressions
7. Copyright of branded content
Thailand’s BOI will have content copyright for BOl owned and operated
sites.
Third party media usage may be permitted subject to applicable copyright

fees.
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